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FD runs efforts for Rouse in its sale to General Growth

Craig McGuire - 13 Sep 2004 00:00

COLUMBIA, MD: Financial Dynamics recently developed and executed an
integrated-communications program for one of the largest property deals in US
history, General Growth Properties' purchase of The Rouse Co.

The transaction was valued at $12.6 billion. FD, which Email this article
worked for Rouse, had less than two weeks to craft a ) )
program that addressed multiple audiences - including 3,000 Print this page

employees and scores of investors, analysts, and clients.
Both companies are publicly traded. The abbreviated time
frame was driven by the need to ensure that news of the
fragile deal did not leak out - a daunting proposition as the

Subscribe to PRWeek

sector is highly competitive, with just a handful of major Newsletters

players. "They did an effective job of communicating key

points to the investment community," said one Wall Street Get weekly news alerts on
analyst, who tracks both companies and who requested the consumer, healthcare, or

anonymity. "More importantly, they were especially effective = technology industry.

in keeping this under wraps, which for this kind of transaction = Newsletters include news

is a deal-breaker." If the market's response is any measure round-ups, features, and

of the effectiveness of the communications program, consider 10D tailored to the particular
that Rouse's shareholders bid up the stock by 32% to $66.65 S€ctor

after the deal was announced on August 20. In early August,
FD was crafting a response to Rouse's RFP for a PR agency.
But the creator of planned communities and marketplaces, such as Boston's Faneuil Hall,
contacted the agency to assist with the pending M&A, which had been in the works since June
and was by no means assured. "We assembled a team and worked around the clock for five
days, working on no sleep, developing and fine-tuning the program," said Declan Kelly, US
CEO of FD, based in New York. The timing of the deal's announcement came as something of
a surprise to Kelly - he was awoken at his Manhattan home at 1am on August 20. "I thought
the deal was still a couple of weeks away," he said. Though the deal's timing was a bit of a
surprise, the integrated program itself was in place. At 7am that day, a press release crossed
the wires announcing the deal. Then, at 9am, shopping-mall operator General Growth
conducted a webcasted conference call to discuss the transaction. FD then began
communicating with key internal leaders across the country at Rouse to soothe the anxieties
of the more than 3,000 employees. General Growth, which did not have a PR firm
representing it in the deal, did not return a call seeking comment. Rouse declined to
comment. The deal is expected to close in the fourth quarter, pending shareholder and
regulatory approval.
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On The Scene Productions - Full Service PR Video and Multi-platform Media Services

The leader in broadcast and multimedia production services for television, radio and internet: SMT/RMT's, B-roll, VNR/ANR,
POD/VODcasting, Precision Placement, Digital Signage, Phone/Webcasting, and Content Syndication. Go to
http://www.onthescene.com/contact.htm for more information and a free DVD brochure

Gebbie Press - A Name You Know
No Bells. No Whistles. Just the Essential Media Contact Facts

In 1970 the first Gebbie Press All-In-One Directory was published. We haven't missed a year since. Available as software,
importable text files and - as always - in an affordable, portable print edition.

Owned & Operated by the Gebbie family since 1955.

Choosing the Right Webcasting Platform: How to Avoid Costly Mistakes
This webcast, hosted by industry analyst Ira M. Weinstein of Wainhouse Research, provides insight and analysis into selecting
the right service provider to meet your global requirements. Register today.

Affordable PR Writing & Distribution
eReleases features more than 190 target categories, subscribing journalists, talented writers, and traditional newswire
posting. Let us target your next press release. Click here for more information.

Copyright © 2005 PRWeek

2 0f 2 9/13/2006 2:52 PM



