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RI domestic violence group boosts budget, awareness

Craig McGuire - 6 Feb 2006 00:00

The Rhode Island Coalition Against Domestic Violence (RICDV) last year updated a
1997 survey in which 43 percent of respondents had agreed that a woman who was
the object of domestic violence had provoked it.

The 2005 update showed that now 73 percent completely Email this article
disagreed.
Print this page
"It is progress, but it is not enough," says Karen Jeffreys,
RICDV comms director.
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STRATEGY

Newsletters
Thanks to partnerships and more concentrated fundraising,

RICDV's Domestic Violence Awareness Month campaign Get weekly news alerts on
budget grew by $170,000. the consumer, healthcare, or
technology industry.

Two years ago, its AOR, The Link Agency, crafted a campaign | Newsletters include news
that "was image-based and did not show [actual] people," round-ups, features, and
says Tracy LeRoux, CEO and creative director of The Link jobs tailored to the particular
Agency. The 2005 tagline was "Domestic violence. It's closer | sector.

than you think," and the campaign used images of everyday
people to show that domestic violence can happen to anyone.

TACTICS

The multi-pronged effort included community and business partnerships, and public events
where survivors shared their stories, and RICDV relied on its staff and strong volunteer
contingent to distribute materials. The campaign included posters, helpline cards, magnets,
pencils, pamphlets, purple ribbons, a TV spot, and bus, billboard, and radio ads.

RESULTS

"There was a time when it felt like we were everywhere," Jeffreys says. The distribution
numbers: 11,000 posters, 100,000 palm cards, 100,000 pamphlets, 35 billboards, 85
back-of-the-bus displays, and 36,000 purple wristbands. Also, a stamp created by the Rhode
Island Southeast New England District of the US Post Office outsold every other district in the
nation - and that's not per capita.

FUTURE

Jeffreys expects a bigger budget for 2006 and says 17 states have received tips on
duplicating the effort.

PR team: Rhode Island Coalition Against Domestic Violence (Providence, RI) and The Link
Agency (Providence)
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Campaign: Domestic Violence Awareness Month
Duration: October 2005

Budget: $175,000
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On The Scene Productions - Full Service PR Video and Multi-platform Media Services

The leader in broadcast and multimedia production services for television, radio and internet: SMT/RMT's, B-roll, VNR/ANR,
POD/VODcasting, Precision Placement, Digital Signage, Phone/Webcasting, and Content Syndication. Go to
http://www.onthescene.com/contact.htm for more information and a free DVD brochure

Affordable PR Writing & Distribution
eReleases features more than 190 target categories, subscribing journalists, talented writers, and traditional newswire
posting. Let us target your next press release. Click here for more information.

Gebbie Press - A Name You Know
No Bells. No Whistles. Just the Essential Media Contact Facts

In 1970 the first Gebbie Press All-In-One Directory was published. We haven't missed a year since. Available as software,
importable text files and - as always - in an affordable, portable print edition.

Owned & Operated by the Gebbie family since 1955.

Choosing the Right Webcasting Platform: How to Avoid Costly Mistakes
This webcast, hosted by industry analyst Ira M. Weinstein of Wainhouse Research, provides insight and analysis into selecting
the right service provider to meet your global requirements. Register today.
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