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Taking
thelPOonf
theroad

Initial public offerings canbe
a communications minefield.
Craig McGuire looks at how to

pull oft a successful road show

— and survive the quiet period

The T 15 st weeks away, You've
stpoked s rpght eurnalises lounched
i loud  Branding compaign - and
procamied your CEO fursuecess With
prreespechizs i hand and U wnde -
ors under ity voun'ne Tacing dowa the
ame streteh coming wp on the final
e furdles L 'nfortunately, they jus
g n o Lhee dresdd od “rosd b
v the condusing “guict period.”
savored by some. despisod by
el the road show is an wmavoidahle
et ol PO Jile, Uswally condiscted m
he fewwerks leading uptothe ofler

tioms and potential investoea, [F vou
don 1 think the road show will have
much of an impact on vour offering,
just ask former Ticketmaster CEC
Frederick Raosen.

Acshort while aferthe tekelvendor
manl wenl public in 1997, Rosen
appeared on CNBC atributing his
company’s poor IPCY showang to the
lwckluster road show. Rosen smd that
ned only did invesiors ol urdersiand
the company, they were just il geiting
the night message. The company has
|nce gone o bigger and hetter

g

Financial PR pros are forever
serwmbling o ensune the CECK amd in
mestcises Lhe CROaswell s properly
prepped for the annovingly repetitve
performances - which can number
wiell over L. The itinerary is selsed-
uled by the lead underwsiter ansmous
Lo drum up imterast among potential
imvestors, who will Imp-.'rulljl_'. place
orders for shares at the ollering price.

Heaven hielp the team thal decsn't
know its eonipany s linancials inside
and out, nod te mention the [R pro
whoshould have thought ahead The
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Last year, the industry witnessed
thie SECs hagh-profile delay ol ooline
grocer Wehvan's oflgring after its
backers, including CEQ George
Shaheen, discussad 1he compuny’s
prespects during the quigt period

Selective silence?

During alively panel discussion in Mew
Yok earlier this year at aseminarenti

tled “Tlie Not-So-Chuict Period: Wha
oo iy When You CantSay Anvihing,”
pranticipants wers critical of what ey
saw s the SEC ssekectve enforoe menit

went public, Howard Janzen, the
CEQ wasa regular speaker of major
telecom eonfierences on Wall Stroe.”

Whether is the road show, guict
period aramythimgels: [PO-related, as
Frunkel puts iz, “Beng a known quan-
iy lerwers i e risk factors significamly.”
And whao betier 1o emsure thal than
wor friendly neighborhood PR pro.
® o aning Webhcaris forread shows, see
“Viemal  fivessor refuitony: Using
Wetsramas o trpnatss fonimaalines, " purge 46
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