By Uraig McGruire
Contrary 16 what mast
of the ouiside world may
think, Brooklyn is not the
lilthy, drug-ravaged, Ma-

fia-controlled ganglamd
portrayed in the media and
popular lilms.

Bruve Fricdman and Al-
bert Ritondo, producers. of
“That's Brooklyn.” are on a
mission o dispel these mis-
conceptions. and they're
using puhlic access televi-
sion o do it

Fricdman and Ritondo
produce the weekly  hall-
hour program  which pro-
files different aspects of the
borough,  "That's  Brook-
lyn™ airs every Wednesday
al B:M) pm. on Time-
Warner Cable’s channel 34
amd Cablevision's channel
6.

"Watching  the  six
o'clock news, T became up-
sel because Brooklyn s not
the six o'clock news.” ex-
plained Fricdman. noting
that rather. “I's a good
place o raise children and a
good place Tor adults o en-
oy themselves, o work as
well as hive”

Friediman advises
Brooklynites. "Don’t he a
stick in the mud. become a
wowrist. Gel on a subway,
any subway, take it a few
stops and then get ofl and
expenence a new culture.”

Friedman, a salesman
for the Pavey Envelope
Company. said the thrust of
the program is o cncourage
people w “not just iry the
dilferent food and cvents,
but 1o cxperience anather
culture.”

Rom Sweiger, who does
the historical research Tor
the program, said the im-
pact Brooklyn has had upon
this nation is oflen over-
looked

Aveording o Sweiger, a
teacher at Public School
219, 1060 Clarkson Ave-

“What we want is 1o en-
courape @ hlossoming of a
new pride in Brooklyn,”
explained  Friedman. "a
new respect for the land-
marks, a new respect lor
the people.”

According o Friedman,
the genesis of the concepl
for "That's Brooklyn" was
developed  scparately by
him and Ritwndo roughly
10 years ago

Their ideas (or the pro-
gram were finally realized
thanks to the advent of pub-
lic access lelevision on ca-

ble.

"One out of every
seven Americans has
roots they can trace

back to Brooklyn,"
said Ron Sweiger.

—
nue, "One out of every
seven Americans has roots
they can trace bak W
Brooklyn.”

While the program is
rich in historical informa-
tion, Friedman insisis the
show does more than regur-
gitate a simple history les-
&0OM.

The two men then
puulfd their talents. with
Friedman writing and di-
recting and Ritondo filming
and  developing, and
launched the show earlier
this year.

Brooklyn Cable Access
Television (BCAT). which

airs the program, just re
newed “That's Brooklyn®
for another 1 3-week run,

Among other interesting
aspects of Brooklyn that the
team has profiled are the
Brooklyn Dodgers. the
Loews Kings movie house,
Prospect Park. Lundy’s res-
taurant, and others.

Twenty-Eight Minutes
Of Brooklyn

The production leam has
often struck turbulent wa-
ters on their maiden voyage
across the airwaves.

"We go out and flm
material for to the particu-
lar  subject.”  explained
Fricdman. "When this is all
finished. we have a four-
hour extravaganza that we
have to fit into 28 minutes
[of air time).”

Sweiger remarked,
"Thank goodness I'm not

.part of the editing team.”

According to Friedman,
the editing process takes

between 16-200 hours per
show.

"Why do we do a?
There is no money in-
volved,” asked Friedman of
himself, “Because it's the
most fun you would be-
lieve, plus we feel we're
doing something good.”

While the duo receives
input from various sources.
the primary fountain thal
the show taps into flows

from the senior residents of
Brooklyn.

“It's fascinating to lisien
o all of these wonderful
storics when we go oul 10
tape,” said Sweiger, an avid
collector of Brooklyn mem-
orabilia.

"You can take
the kid out of
Brooklyn, but
you can't take
Brooklyn out
of the Kid,"
Sweiger
commented.

While the production
process may have it pitfalls,
the producers are never al a
loss for material.

"The greatest thing we
have to offer is the people
who live in Brooklyn, and
our greatesi expori is the
people who leave Brook-
lyn,” said Friedman.

Sweiger noted that the
“Brooklyn Club™ in Las
Vegas, Nevada, with a
membership roll exceeding
400, recently ordered a
shipmemnt of shdes from
him.

Sweiger  commented,
"You can take the kid out

_Bringing the Brighter Side of Brooklyn to the Small Screen

of Brooklyn, but you can’|
take Brooklyn out of the
kid.”

Fricdman agreed. relat
ing how a man he encoun-
tered told him, "My kid is
going 1o school in a ho-
mogenized classroom  and
he'll never know the bene:
fits of experiencing differ
ent cultures and  ethmnic
groups that he would have
had if he had grown up ir
Brooklyn. In a way ['m sac
about it.”

Friedman said that i
they accomplish anything
they hope to spark renewed
imerest because, "We don’
wanl 10 see Brooklyn clos
up around us,”

The producers also wan
10 use the program as a ve
hicle w bridge the gap
among the many differer
pecple in Brooklyn,

"If you get a chance |
talk to somebody and w
derstand them and their cu
ture,” explained Friedma
“Ihere is less to be afra
of.”

Coming up., viewers
"That’s Brooklyn" can ¢
pect to see shows concer
ing the various churches
Brooklyn, the Haitian I
Parade, the many bridg
linking the borough to a
joining areas, Victon
Flatbush, and other intere:
ing topics.
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