online al Mational Life at the beginning of this month,
<avs the source. While the prior selection did have
<o beanig on the mare recent evaluations, the
Lnirce as=erts that the securities system would have
pwen selected even if the mortgage system had not
pem, based on s own ments.

LEn By NEwW MANACGEMENT,
TrUsTMARE BUys (OFF SHELF
T REPLACE HOMEGROWN SYSTEM

I.AKE Forest, ll-based Trustmark Insurance Co.,
itk somme ST million in assets under management,
I selvcted Prnceton Financial Systems Inc.'s Pam for
sovuntics portfolic management and accounting sys-
wernn, The selection, finalized in late December, was
drrven by the appaintment of new management at
Trusimark —management that demandoed more exten-
ave investment and regulatory reporting funchionality
than the incumbent system offers. At Trustmark. the
P -brased Pam wall replace anomternally developed

mainframe-based system which has been in use for
more than 10 years.

Trustmark officials decline to comment, citing a
companywide policy of not speaking for publication.
However, a spurce at the insurance company says that
Trustrnark expects to complete its conversion to Pam
by late March or carly April. The new portfolio system
will support four traders.

According to the source, the search for a new sys-
tern was sparked by a change in leadership in
Trustmark’s investment management department last
April. The source says a newly hired executive had
used PParn in his previous position with an investment
management firm. “With the inhouse system we have
in place, we realized the traders were not getting the
information they needed to make good investment de-
cisions,” says the source, The decision to initiate a
search for a new system followed shertly thereafter, in
May.

While the source says Trustmark considered offer-
ings by five vendors, he declines to name them. How-
ever, the field was narmowed down to two finalists:
Princeton’s Pam and Securitics Software & Consulting
Inc."s Complete Asset Management Reporting and Ac-
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discussions of its dozen largest players.

and wechnologics.

market data vendor

* Alltheinformation yvou need to understand the product and business strategies of firms like Bloomberg,

| Reuters and Dow [onces Telerate.

g, MDI: THE MARKET DATA INDUSTRY

Our INDUSTRY'S BENCHMARK

MD11s the world’s benchmark source of competitive business
intelligence on real-time market data user expenditures, ven-
dor screen counts and product market share.

With your subscription you receive:
* Our annual review and outlook on the state of the market data industry as a whole, as well as probing
* Over 130 tables and graphs charting the progress of the market in terms of screen populations and

product reviews, segmented by market sector and geographical
| * A unigue, service-by-service analysis of the business of real-lime market data and related applications

* An uncensored, interpretive company history and current organizational chart for each major global

If you're serious about market data, reach for

MDI: The Market Data Industry.
For more information, call in the U.S. 1 800 947 7947, or +1 607 770 9242 or in Europe +44 171 240 2090,




